A Today’s Special: Delicious Content 4

How content marketing works with a menu of other agencies
to create a cohesive brand presence
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Appetizers are meant to whet your appetite and
set the mood for the meal to come, and good
branding serves the same purpose. Branding is
the face of a company and it needs to
incorporate messaging, theme, and intention
driven by the content strategy.
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A fine wine keeps a meal—and the conversation
—going. Social media is the constantly flowing
channel of communication that delivers constant,

real-time content to a captive audience and gets
them talking.
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